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ABSTRACT
Now a days we see growing concern
for Corporate Social Responsibility
(CSR) by Indian Companies. Corporate
Social Responsibility (CSR), can be
described as, commitment to the socioeconomic progress of the people. It is
effective technique of earning viable
profit and preserving stakeholders’
wealth. Many Indian companies have
created their distinct appearance in the
area of Corporate Social Responsibility
(CSR) by taking various social drives for
advancement of community welfare. It
has been found that Indian companies are
mostly involved in CSR activities in the
area of Rural Growth, Training, Women
and Child welfare. This Research paper
pursues an overview of Corporate Social
Responsibility strategies adopted by JSW
Steel with JSW Foundation.
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INTRODUCTION
Companies have an obligation to give
back to the society in which it function.
Now a days stakeholders give more
importance to the companies that not only
supply a superior quality product or
service, but also good morals and ethics.
Corporate Social Responsibility is one of
the tool to demonstrate the ethos of good
morality and ethics by the companies. In
India more and more companies are

emphasizing on Corporate Social
Responsibilities’ Triple Bottom Line:

Public, Planet and Profit. These
Monetary, Social and Environmental
values help to quantify an organization’s
attainment and influence on different
stakeholders.
Corporate
Social
Responsibility is instrument by which
companies give something return to the
nation, but the question for the companies
is to ascertain Corporate Social
Responsibility primacy and the regions
which are significant for the society. So,
it is essential to study and recognize the
Corporate Social Responsibility footsteps
being taken by different corporate firms.
Objectives of the Study
1. To understand the concept of
Corporate Social Responsibility
2. To know the basic requirement of
Corporate
Social
Responsibility
pertaining
to
Corporate
Social
Responsibility in India
3.
To
study
Corporate
Social
Responsibility practices of JSW Steel
Limited with JSW Foundation
Scope of the Study
The study is related to application of
Corporate Social Responsibility in JSW
Steel Limited with JSW Foundation. The
study
highlights
the
Conceptual
framework
of
Corporate
Social
Responsibility.
The
period
of
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consideration for the study is for four
years, 2014-15, 2015-16, 2016-17 and
2017-2018.
RESEARCH METHODOLOGY
The data is collected from various
secondary sources like Annual Reports,
Different books, Articles and several web
sites related to Corporate Social
Responsibility.
LITERATURE REVIEW
A comparative study piloted by Khan and
Atkinson (1987) on the Managerial
Attitudes to Social Responsibility: A
comparative study in India and Britain
indicates that most of the Indian
executives approved Corporate Social
Responsibility as applicable to business
and sensed that business has duties not
only to the shareholders and employees
but different stakeholders like customers,
suppliers, society and to the state also.
(Khan AF, 1987) According to study
conducted by Shashank Shah and Sudhir
Bhaskar (2010) on Bharat Petroleum
Corporation Ltd. (Public Sector Indian
Oil Company, there is an extensive
relationship between the firm and the
society. The firm avail the means of the
society like human, material etc. and in
render services to the society. The study
also discovered that BPCL has taken a lot
of projects to aid the society. (Shashank
Shah, 2001) Harbajan Bansal,Vinu Parida
and Pankaj Kumar (2012) in their
Research
paper entitled “Emerging
trends of CSR in India” analysed Annual
Reports of 30 companies of 11 sectors
listed in the Bombay Stock Exchange like
Transport Equipment sector, Finance and
Metal Mining sector, IT & Power, Capital
goods, Telecom, Housing, FMCG, Oil &
Gas, etc. The study established that the
companies today are working not only to
earn profit but have also recognized the
significance of being social friendly.
(Bansal Harbajan, 2012)
According to Satinder Singh and
Aishwarya Sharma, the key to

maximizing returns
for all the
stakeholders in the given situation is to
emphasize on developing effective and
need based CSR strategies so that the
investments can yield intended results.
They recognize that companies have, in
their own ways, been contributing to the
foundation of CSR in India. They have,
with
their
desired
methods
of
intervention, been addressing national
concerns such as livelihood promotion,
community development, environment,
making health services more accessible,
creating inclusive markets and so on.
New Companies Act 2013 has increased
the investment as well strategic efforts for
CSR in India. (Satinder Singh, 2015) In
her paper Poonam (2016) concludes that
social responsibility is regarded as an
important business issue of Indian
companies irrespective of size, sector,
and business goal. Therefore, CSR
actions have positive impacts not only on
development of rural community but also
in their business. (Poonam, 2016)
MEANING OF CORPORATE SOCIAL
RESPONSIBILITY
According to Business Dictionary
Corporate Social Responsibility refers to
A company's sense of responsibility
towards the community and environment
(both ecological and social) in which it
operates. Companies express this
citizenship through their waste and
pollution reduction processes, by
contributing educational and social
programs, and by earning adequate
returns on the employed resources. See
also
corporate
citizenship.
(http://www.businessdictionary.com,
2018)
CORPORATE
SOCIAL
RESPONSIBILITY IN INDIA
In India Section 135 of the Companies
Act 2013 outlines CSR and span of
required CSR clause. Some of the
fundamental requirements of the Act are:
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Applicable to all companies incorporated
in India and having either of the
following in any financial year – Section
135(1)
Net Worth of Rs. 500 Crores or more; or
Turnover of Rs. 1000 Crores or more; or
Net Profit of Rs. 5 Crores or more
CSR is applicable from Financial Year
2014-15. For the purpose of First CSR
reporting the Net Profit shall mean
average of the annual net profit of the
preceding three financial years
Companies need to spend 2% of the
Average Net Profits made by the
company during every block of three
years
IMPORTANCE
OF
STUDY
CORPORATE
SOCIAL
RESPONSIBILITY (CSR)
Corporate Social Responsibility (CSR)
is the most suitable technique for getting
sustainable business. Social responsibility
is beneficial to the firm in different
methods like it can upsurge its fiscal
worth, useful in increasing brand value.
By the method of Corporate Social
Responsibility companies demonstrate
their solicitude for different participants
like investors, employees, customers,
local inhabitants etc.
PROFILE OF JSW STEEL LIMITED
The JSW Group’s foray into steel
manufacturing began in 1982, when it set
up the Jindal Iron and Steel Company
with its first steel plant at Vasind near
Mumbai. The next two decades saw
significant expansion and several
acquisitions, following the merger of
Jindal Iron and Steel Co (JISCO) and
Jindal Vijayanagar Steel Ltd (JVSL) in
2005. Today JSW Steel Limited has
plants in six locations in India Vijayanagar in Karnataka, Salem in
Tamil Nadu, and Tarapur, Vasind,
Kalmeshwar and Dolvi in Maharashtra with a combined capacity of 18 Metric
Tones
Per
Annum.
(www.jsw.in/steel/about-us, 2018)

SPECIAL INITIATIVE:
The Earth Care Awards (ECAs) is an
initiative of JSW group and Times of
India to felicitate climate friendly
practices in the production and
consumption
by
communities,
entrepreneurs, large scale industries,
small and medium scale enterprises. The
award
encourages
the
replicable
creativity and involvement for the
greenhouse gases (GHG) emission
reduction, natural resource conservation,
energy
efficiency
improvement,
development and promotion of innovative
eco-friendly alternatives from the year
2008.
PROFILE OF JSW FOUNDATION
JSW Foundation was started in the year
1989. JSW Foundation is section of JSW
group of companies working for social
development. The foundation strongly
believe that every human being has
enormous ability to succeed when they
have been provided the correct chance to
prosper. JSW foundation takes cognizant
steps for reducing social and economic
disproportions
by
offering
better
prospects through health, education, skill
development and employment. They are
working relentlessly to tackle the issue of
malnutrition, facilitating to make learning
more
effective
and
meaningful,
empowering
the
youth
through
employable skill programs, ensuring
water security through long-term
watershed
development
programs,
providing access to sanitation facilities in
rural areas to make them open defecation
free, preserve and conserve national
heritage and promotion of sports. They
are firm in the conviction that only by
enabling an educated nation, true change
can come. (http://www.jsw.in, 2018)
1235-1250.
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activities for Refining Living Conditions,
Encouraging
Social
Development,
Elimination of Social Inequalities,
Tackling
Environmental
Issues,
Conserving
National
Heritage,
Encouraging Sports etc. Data Analysis
shows that it is spending more than what
is prescribed for CSR spending in more
than 1000Villages of 9 Indian states. This
will certainly influence the problems that
India faces.

REFERENCES

(http://www.jsw.in/foundation/, 2018)

CONCLUSION
Above data highlights that JSW Steel
Foundation is doing different CSR

Bansal Harbajan, V. P. (2012).
Emerging rends of Corporate Social
Responsibiity in India. KAIM Journal of
Management.
http://www.businessdictionary.com.
(2018, October 22). Retrieved from
www.businessdictionary.com:
www.businessdictionary.com
http://www.jsw.in. (2018, July 28).
Retrieved
from
http://www.jsw.in/foundation/about-jswfoundation
http://www.jsw.in/foundation/. (2018,
JULY
28).
Retrieved
from
http://www.jsw.in/foundation/
Khan AF, A. A. (1987). Managerial
Attitudes to Social Responsibility:A
Comperative Study in India & Britain.
Journal of Business Ethics, 419-431.
Poonam. (2016). Corporate Social
Responsibility in Rural Development Sector: An Introduction. IJARIIE, 885889.
Satinder Singh, A. S. (2015). Corporate
social
responsibility
practices
in
India:Analysis of Public companies.
International Journal of Business
Quanitative Economics And Applied
Management Research, 33-44.
Shashank Shah, S. B. (2001).
Corporate Social Responsibility in Indian
Public Sector Organisation: A Case Study
of Bharat Petroleum Corporation Limited.

Author: - Prof. Shreeda Shah, Dr. Bhavik Swadia
Faculty of Business Administration, GLS University
GARI Publisher | CSR | Volume: 04 | Issue: 06
Article ID: IN/GARI/ICCICE/2018/112 | Pages: 41-44 (04)
ISSN 2424-6492 | ISBN 978-955-7153-00-1
Edit: GARI Editorial Team | Received: 10.11.2018 | Publish: 30.11.2018

Journal of Human Values,Volume 16
No.2, 143-156.
www.jsw.in/steel/about-us. (2018, July
28).
Retrieved
from
www.jsw.in/steel/about-us:
www.jsw.in/steel/about-us

